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Charrissa Price
Mesa Legend

ASMCC’s annual Fall Bash was held on  
Oct. 21. The event, organized by Bec Veerman, 
special events chair, had a Super Hero theme. 

A rock wall, wreaking ball, live music, and 
free food were just a few things the event had to 
offer. 

“We’ve got everything from Cheba Hut to 
mask-making to cape-making. (We’ve) got super 
heroes running around everywhere. The purpose 
of it is just to get people excited about taking 
action, being action heroes and not just sitting on 
the side lines,” said Spencer Morgan, ASMCC’s  
president.

“It’s one of the signature events for student 
government. Every fall around homecoming 
time we put on an event for students to come out 
and have some fun and get ready for the Thun-
derbirds homecoming,” said Carol Ralls, Vice 
President of communications.
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MCC’s Fall Bash 2009

Terrisa Mays
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The Women’s Leadership Group (WLG) and Arizona Women in 
Higher Education (AWHE) sponsored the 2009 Women’s Leadership 
Conference on Oct. 13 at Rio Salado College.

The theme of the event was “Arizona Women: Architects for 
Change” and featured speakers and workshops geared toward female 
success in the workplace.

Throughout the day, a panel of women gave professional advice 
and accounts of their rise to success and their struggles to maintain it, 
while trading stories of their bra-burning days in the ‘60s.

Workshops were held on various topics including, professional 
development,  creating a personal brand, tips on how to balance in the 
workplace, and personal reinvention.

Keynote speaker Leah Bornstein, president of Coconino Commu-
nity College, described as an “authentic and collaborative leader,” 
discussed her story as a professional in the male centered world of  
the United Arab Emirates.

She detailed her life in the U.A.E., which she described as “one of 
the more tolerant Arab nations,” and how she came to grips with the 
many cultural differences she faced every day. 

Female success in workplace 
focus of women’s conference
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Emotions ran high as thousands of supporters gathered in 
downtown Phoenix for the 17th annual Susan G. Komen race for 
the cure. 

About 30,000 people attended, most wearing pink in honor of 
breast cancer survivors. Men, women, and even children showed 
up at the event to show support and raise money to fi nd a cure for 
breast cancer.

 The event opened its gates at 6:00 a.m. The race included a 1k 
and 5k walk and a 5k run. 

Among the thousands of supporters were survivors walking 
happily towards the victory of knowing that their steps will help 
fi nd a cure someday.  

Some displayed photos of someone they lost to this horrible 
disease. Most had a pink banner on their back with the name of at 
least one person who has battled or lost their life to breast cancer. 

Every year merchants and companies go pink across the United 
States in the month of Oct. to raise money for research. 

Some of the merchants and companies sponsoring the race this 
year were Frys, Motts, Ford, Yoplait, Fuze and Bank of America. 

The race is expected to raise about two million dollars to help 
with mammograms, education and treatment for breast cancer 
patients. 

The money also raised funds breast cancer research to help fi nd 
a cure. 

Statistics show that one out of eight women will be diagnosed 
with breast cancer in their lifetime. 

Every Oct. the Susan G. Komen foundation holds this race every 
year in downtown.

They say it takes one person to make a difference, be there next 
year to take stride towards a cure. 

Thousands race to support 
research for breast cancer

MCC President Shouan Pan stops for a photo with his superhero friends from ASMCC.

Connie Martinez, 
above, demonstrates 
her strength on the 
rock wall which is not 
just for superheros.  
Jessica Bowman and 
Carlaotta Griffi th, left, 
fl aunt their costumes 
at Fall Bash.


