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INSIDE
A child’s

inspiration

One MTSU student found 
her life’s calling through 
the friendship of a little 
boy from New Jersey

FEATURES, 3

Check out this 
week’s comics.

OPINIONS, 2

Countdown 
to the 2008 
Olympics

While the world is getting 
set for the Games, some 

older traditions will be 
left off of the bracket.

SPORTS, 4

OPINIONS

Indiana school board 
bans book and suspends 
teacher over foul content.

OPINIONS, 2

Reading is about 
content - forget 

the message

COMMUTE
The intersection at Blue 
Raider Drive and MTSU 
Boulevard will be closed 
May 5 through August 

20 for construction 
of a roundabout. The 

temporary detour by the 
Honors Building will be 
active for those who are 
traveling north on Blue 

Raider Drive.

There will also be a 
detour just past the 

Greenhouse for those 
who are traveling east on 
Blue Raider Drive Detour 

signs will be posted.

For those who ride the 
Raider Xpress, please 
check mtsu.edu, under 
“Transportation” for the 
temporary changes to  

the routes.

SPORTS

Tonjanita L. Johnson, for-
merly of Mississippi Valley 
State University, has been 
hired as the new associate 
vice president for marketing 
and communications.

“I love MTSU and I am 
very excited to be working 
here,” Johnson said. “I am 
embracing the position very 
positively and energetically.”

“I’m taking a bit of a chance 
to acclimate to the work en-
vironment here, and so far it 
has been wonderful.”

Johnson began her job on 
June 1, and has seven years 
experience as executive as-
sistant to the president/asso-
ciate vice president for uni-
versity relations at MVSU, 
which is located in Itta Bena, 
MS. 

During her tenure there, 
she also served as the school’s 
public relations director. 

“My offi ce will serve as an 
interface between the mar-
keting and communication 
departments,” Johnson said. 
“It will essentially be a stra-
tegic center for evaluating 
the manner in which MTSU 
operates its marketing cam-
paigns, and the provision of 
the same resources to all de-
partments on campus.”

In addition to serving as 
a strategic center for unilat-
eral movement of the entire 
campus, Johnson’s offi ce 
will also oversee a large ar-
ray of marketing and com-
munication aspects, in-
cluding graphics, printing, 
photography and the news.

Johnson hopes that in her 
new position she will be able 
to promote a fuller image of 
MTSU to the public by uti-
lizing the division’s commu-

nication department. 
One of Johnson’s ideas is 

the inclusion of faculty and 
staff into the “I’m One!” 
current MTSU market-
ing campaign, an idea that 
will showcase the efforts 
and ideas of marketing and 
communication made by 
faculty. 

According to Johnson, 
consistency should be one of 

the primary 
goals of the 
university’s 
m a r k e t -
ing efforts 
in terms of 
the image 
of MTSU.

Johnson 
also em-

phasizes the importance of 
knowing the institutional 
guidelines and procedures 
of MTSU’s marketing cam-
paigns in order to make 
these campaigns as effective 
as possible. 

“The thing that is most 
important here is presenting 
an integrated effort toward 
one goal,” Johnson said. 
“We want all of the different 
channels here at MTSU to 
have a single voice.”

Johnson added that the 
support from fellow MTSU 
faculty and staff has been 
overwhelming. 

“[MTSU] is one of those 
places where people from 
many departments across 
campus have walked over to 
my offi ce just to introduce 
themselves and say hello,” 
Johnson said. “Everyone has 
been very easy to work with 
and opens up very straight-
forwardly about what they 
need or what they can do 
concerning my position. So 
far I’m excited for a long fu-
ture.”

By BYRON WILKES
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New associate 
vice president 
oversees MT’s 
marketing plans

Greek Life director 
search unsuccessful
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Carrie Youell (far left) participates with students at the 2008 Panhellenic Easter egg hunt.

After completing two un-
successful national searches 
over the past year, the po-
sition of Greek Life direc-
tor remains unoccupied, 
prompting an upgrade in 
job responsibilities and sal-
ary.

The fi rst search commit-
tee began reviewing pro-
spective candidates in fall 
2007 but was unable to fi nd 
a person to properly fi t the 
Greek Life position. 

As an attempt to recruit 
people to apply for the po-
sition during the second 
nationwide search, Gene 
Fitch, associate vice presi-
dent for Student Affairs and 
dean of Student Life, and 
Robert Glenn, vice presi-
dent for Student Affairs and 
vice provost for Enrollment 
Management, attended 

conferences to encourage 
possible candidates.

“During the search in 
the fall, we did not feel we 
had a strong enough candi-
date,” Glenn said. “We had 
a number of good people 
who I think will have good 
careers, but they simply 
were not strong enough to 
handle the challenges of our 
Greek Life situation here.”

Glenn said that MTSU 
“has gone to a lot of trouble 
to upgrade the position and 
make it more of a senior 
level position” that includes 
a higher salary.

“One of the things we have 
had trouble with over the last 
several years is the revolving 
door of young professionals 
that come in for a few years 
and then leave,” Glenn said. 
“We think that’s a problem 
because our Greek com-
munity needs strong and 
consistent leadership over 

time.”
During the spring search, 

Glenn said there were at 
least three qualifi ed candi-
dates. One withdrew from 
the offer, the second ac-
cepted another position be-
fore MTSU could make an 
offer and the third visited 
the campus and came to the 
conclusion that she did not 
want the position.

“We need to make sure 
we maintain the highest 
level of quality as we evalu-
ate candidates, because we 
don’t want to accept just 
anyone because the position 
is open,” Glenn said. 

Carrie Youell, Greek 
Life coordinator, currently 
serves as the Interim Greek 
Life director after Gen-
try McCreary, the former 
Greek Life director, left in 
July 2007. 

Tennessee ranks No. 1 as ‘textiest’ state in the 
Southeast region by new Verizon Wireless study
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A customer texts outside of the Murfreesboro Verizon Wireless store located on Thompson Lane.

Tennessee has been 
named the ‘textiest’ state in 
the Southeast according to 
the Verizon Wireless “Big 
City Wireless Use Study.”

The Big City Wireless Use 
Study measures the amount 
of text messages sent and 
received per month by Veri-
zon Wireless customers.

“I was a little surprised at 
the numbers because when 
you look at the states that 
are more highly populated 
like Florida for example, 
in the Southeast Region,” 
said Carly Culbertson, pub-
lic relations manager for 
North and South Carolina 
and Tennessee regions. “My 
thought would have been 
Florida would have come 
out on top because you have 
so many cities with really 
high populations.”

Other states also included 
in the study are Alabama, 

Arkansas, Georgia, Louisi-
ana, Mississippi, Oklahoma, 
Texas, Virginia, North Car-
olina and South Carolina.

The study shows that 
a 520 percent increase in 
text messaging of Verizon 
customers has been made 
within 2 years.

Nashville is the number 
one city in Tennessee with 
223,150,538 text messages 
being sent and received 
since April 2008.

Culbertson said she’s not 
entirely sure why Tennessee 
is ranked number one, but 
associates its text messaging 
popularity with the major-
ity of the younger genera-
tion.

“I know that texting 
in general has become so 
popular,” Culbertson said. 
“Initially, it was the youth 
segment, high school and 
college age kids growing up 
in the technology age that 
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